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“China perfume market has developed very rapid over the last 10 years thanks to extension of the 

in our top 5 countries with almost 5% of our activity worldwide. White Paper Project is a great project, 

I am sure of the future success.”

Philippe Benacin, Interparfums SA 

“Chinese consumers are evolving very rapidly, especially with younger generations that are less 

traditional and ready to try a larger variety of notes. GenZ are more individual and they like to search 

element in consumer education, focusing on olfactive culture in addition to new trends.”



1. 1

1.2

1.4
1.3

PART 1. 

20212021



1.1

2015
0

40

80

120

2016 2017 2018 2019 2020

1.2

2021 2021

2015

54

2016

55

2017

64

2018

78

2019

98

2020

109

2021（E）

136

2022（E）

169

2023（E）

207

2024（E）

250

2025（E）

300



Hermès

154,718 141,726

Atelier
Cologne

267,719

Bvlgari

292,649

Jo Malone

309,007

Gucci

446,419

Chanel

723,475746,151

Dior

943,717

Yves Saint
Laurent

1,074,118
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Dior
La Collection Privee/

Chopard Parfums Gardens
of Paradise//Tropics/
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L'Artisan Parfumeur
Passage d'Enfer

Loewe  001

Serge Lutens L'orpheline

2021 

Bvlgari Louis Vuitton
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To Summer

Perfume Box
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Penhaligon's
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